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Abstract—Business Analytics and Big Data are being discussed 
everywhere right now. The objective of this paper is to provide a 
research about Food Technology Companies. Big Data is the 
buzzword in the IT industry these days. Food and beverages industry 
can largely benefit from big data. Be it, manufacturers, retailers or 
restaurants chains all of them can leverage big data analytics for 
their business. The applications of big data in food industry are so 
extensive that from production to customer service everything can be 
optimized. Almost every corporate enterprise is exploring 
opportunities to perform Big Data. Some start-ups in the Indian Food 
& Beverages industry have revolutionized the way we look around 
for places to dine. Today, choice for the best places to have food is 
only a click away. One can choose the best rated place and then 
decide to enjoy. This paper includes the uses of Big Data in Food 
Technology companies. 

1. INTRODUCTION 

Business Analytics is an emerging phenomenon which reflects 
the increasing significance of data in terms of its growing 
volumes, variety and velocity. Big data analytics is the process 
of examining large and varied data sets i.e., big data -is to 
uncover hidden patterns, unknown correlations, market trends, 
customer preferences and other useful information that can 
help organizations make more-informed business decisions. 
The Indian food industry is the 6th largest in the world, has 
seen unprecedented growth in terms of size and revenues over 
the past five years. Food processing companies account the 
balance of 30% in the country’s total food market. 

A high-growth sector, the Indian food industry is poised for 
even greater growth with the use of technology. We all know 
Zomato, Swiggy, Foodpanda and FreshMenu are the market 
players of Food Technology. The country has a large base of 
young consumers who form majority of the workforce and due 
to time constraints barely get time for cooking. Initially, the 
Food Tech Industry in Indian began with companies like 
Zomato trying to solve the problem of finding a high-quality 
restaurant via a simple user-friendly platform. The next stage 
saw companies like FoodPanda trying to address the issue of 
“ordering/booking” on these restaurants by working as an 
aggregator. The next stage had players like Swiggy tackling 
the issue of “delivery” in the value chain. The players are 
mere clones of one another completely lacking in any 

differentiation and innovation. There are many popular 
business models in the Food Tech space such On-demand 
delivery, Restaurant and food discovery, Home cooked food 
models etc...  

 

 

2. PURPOSE 

The main purpose of this case study is to demonstrate how 
Food Techies like Zomato, Swiggy, Foodpanda and Fresh 
Menu are using business analytics in their respective 
businesses. Firstly, these brands have a wide spread social 
media presence. Social media management is crucial for any 
brand or e-commerce business. These companies have come 
along way from assisting the users to find various restaurants 
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7. TOP MOST PROMISING FOOD TECH 
COMPANIES USING BUSINESS 
ANALYTICS 

Let us look at some of the promising as well as successful 
Indian food tech companies which are not just playing the 
business game but winning it as well! 

7.1. Food Panda: The Big Daddy of all the apps! It is India´s 
most popular Food Tech startup. They have an efficient 
operational process and use proprietary technology to track 
food order deliveries till customers door.  

7.2. Zomato: Zomato is one of India’s leading food tech 
companies. Their strategy is to be content driven with very 
low market or customer acquisition costs and a bulk of their 
revenues come from advertising. 

7.3. Swiggy: They want to change the way India eats and be at 
the top of mind recall for the users. The customer gets timely 
deliveries and real time tracking of their orders booked via 
their app at no extra delivery charge. Swiggy does not have a 
minimum order policy accepting online payments for every 
restaurant they are tied up with. 

7.4. Faasos: Customers have the flexible option of eating in 
house, the options for pick up or delivery thanks to their own 
efficient logistics team. Apart from its own app, they also have 
a very strong social media presence. 

 

8. CONCLUSION 

The future of food will look very different from what it is 
today. Restaurants and food delivery businesses are using real-
time analytics which is a beneficial opportunity to increase 
their return on investment and gain customer satisfaction 
which is the core of this industry. Hence, we conclude that 
food and beverages industry are developing using Business 
Analytics and Big Data Analytics. 
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Foundation 2008 2014 2012 2011

Employees 2000+ 1700+ 1500+ 2800+
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